First Last

123 Fake St, CA
Mobile (111) 222-3333
  email@gmail.com
EDUCATION
University in California, Non Targeted 
Bachelor of Arts in Economics, 






                     Graduated
Volunteer Income Tax Association (VITA) - Non-Profit Organization, Undergraduate Finance Association (UFA)
University of California, Semi Targeted 
Accounting Certification                                                                                                                 Expected: June 2014
Certified Public Accountant                                                                                          

Financial and Business                                                                                                                    Expected: August 2014

Regulation and Audit                                                                                                                      Expected: November 2014
       
QUALIFICATIONS
· Excellent verbal and written communication skills 
· Managing customer relationships
· Performance-driven with a proven ability to achieve and exceed goals
· Highly reliable, organized and detail orientated
· Deadline conscious and efficient in accomplishing tasks
· Strong analytical and interpersonal skills
· Strong project management , multitasking, and problem solving skills
· Keep negotiable items secure and maintain a high level of safety for an institution

PROFESSIONAL EXPERIENCE

Toyota Car Dealership, CA                                                                                                            March 2012 – Present
Internet Sales Manager
· Keeping the leads response time less than 10 minutes

· Communicate and follow up with customers that make an inquiry about a car through Toyota, Costco or AutoTraded  

· Ability to bring customers to the dealership 
· Meet monthly forecast for sales volume and sufficient gross to meet profit objectives.

· Establish a positive relationship with customers.

· Ensure that internet salespeople are informed of all new inventory and current advertising efforts, including rebates and incentives.

· Enthusiastically assist internet sales people in customer interactions.

· Enhance customer satisfaction during the entire purchase experience.

· Supervise internet sales associates to ensure individual and department sales quotas are met.

· Partner with the Financial Services Department to develop and coordinate best practices for the most efficient and effective sales approach.

· Assist internet sales associates in closing sales as needed.

· Demonstrates behaviors consistent with the Company's Values in all interactions with customers, co-workers and vendors.
Toyota Car dealership, CA                                                                                                     January 2012 – March 2012            Retail Automotive Sales Consultant



  
· Demonstrate automobiles by explaining characteristic, capabilities, and features; taking test drives; comparing and contrasting competitive models; explaining warranties and services. 

· Maintain high CSI score.

· Prospect daily for potential customers; maintain consistent rapport with previously sold customers. 

· Maintain an owner follow up system that encourages repeat and referral business and contributes to customer satisfaction.

· Continually learn about product updates, features, accessories, inventory and their benefits to the customer.

· Realize that business is built on customer satisfaction and be devoted to guaranteeing satisfaction to our customers.

· Establish personal goals that are consistent with dealership standards of productivity, and devise a strategy to meet those goals.

· Learn to overcome objections; ask for the sale; negotiate price; complete sales or purchase agreement; explain and offer warranties, services, and finance.

· Provide sales management information by completion reports.

· Attend sales meetings and training sessions as required.
· Follow all company policies and procedures
LEADERSHIP EXPERIENCE
Project Leader, California Public Interest Group, CA


                    
   
· Organize workshops to educate students about personal finances and how to be debt free in economic crisis

· Led a “use under $50 textbooks” campaign and discussed strategies with the faculty to  make education affordable
Chair Cultural Committee, 
· Raise funds and secure sponsorships to meet a quarterly target of $3000

· Organize cultural awareness and community events on a quarterly basis
International Business Club (Community College)

                                                       

Founder and President



                                                                      February 2008 – June 2009 

· Established club to promote global business awareness as well as to expand the business community at the college.

· Organized a variety of events such as the stock market challenge and guest speaker events to publicize the club, which resulted in a 60 member increase during the spring semester. 

· Networked to obtain club sponsorship from the Center for International Trade and Development (CITD), resulting in increased funding as well as the addition of professional guest speakers. 

SKILLS

· Knowledgeable and experienced with Windows platform. Applications include Microsoft Word, Excel, and PowerPoint
· ADP CRM
· Type 65 wpm, 10 key proficient
· Language: Fluent in Hindi/Urdu
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