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EDUCATION
Indiana University, Kelley School of Business, Bloomington, IN
           

                                                       May 2015
Bachelor of Science in Business






     
  

    GPA:  3.5/4.00

Major: Finance and International Business
Academic Honors 
· The Central Bank of Malaysia - Undergraduate Full Scholarship Award: Senior management-selected for one of Malaysia’s most prestigious full-scholarship awards given to the nation’s academically outstanding students
· Hutton International Experiences Program: Selected to receive a competitive grant to cover a study abroad program expenses 

International Studies

· Emerging Economies: Participated in an overseas program in Chile that focuses on the study of developing markets
EXPERIENCE

The Central Bank of Malaysia, Kuala Lumpur, Malaysia





          June 2013-July2013

Financial Sector Development Department Intern

· Researched, analyzed, and presented on international insurance markets to be formulated in national policies
· Produced research findings that were applied by Malaysian financial sector policymakers to be enacted in the country 
· Analyzed Malaysia’s Economic Transformation Program to come up with developmental solutions for the insurance sector
· Suggested changes and new programs that can be implemented to support stronger growth in the insurance sector. 
Kelley School of Business, Indiana University, Bloomington, IN 

                       
                       August 2012-Present
Computer in Business and Technology in Business Peer Tutor

· Selected by faculty to tutor almost 100 students on Microsoft Excel and Microsoft Access twice a week as part of an invitation-only program after successfully completing both rigorous courses, and assisted professors with teaching
· Coached students on topics including advanced Excel using @Risk simulation, Solver, and Stat Tools add-ins, technology and organizational change, telecommunications, privacy in the information age, and business security on the Internet
Kelley School of Business, Bloomington, IN
    
       

                 

       
  September 2013
Business Communications Case Competition Mentor
· Selected by a faculty to mentor 40 students on a campus-wide case competition to solve a real corporate problem
· Coached students directly by assisting them to develop their ideas to be successfully implemented by a Fortune 500 company
ACTIVITIES
International Students Advisory Council, Indiana University, Bloomington, IN


        October 2013-Present

Student Representative
· Provided counsel and constructive feedback concerning the general effectiveness of international programs and services offered by the Office of International Services (OIS) and other university departments
· Advised the OIS Associate Director on international student needs and concerns and the development of new initiatives
· Interacted with the wider university community to raise the visibility of international students 
Malaysian Student Association, Indiana University, Bloomington, IN                                         

          March 2013-Present

President

· Led an organization of 70 members with goals to foster good relationships between all Malaysians, promote Malaysian cultures, and provide a medium for all members to engage in campus activities
· Organized at least one event every month and planned effective marketing strategies, which resulted in a record-breaking 83% of members’ participation, a tremendous increase from 50% in the previous academic years
· Managed a Malaysian contingent in an annual campus-wide cultural competition to win all major awards
Macy’s Case Competition, Kelley School of Business, Bloomington, IN
                                                                October 2012
Semi-finalist

· Collaborated in a group to research and present an original idea on how Macy’s can increase sales by targeting a specific demographic group which are female customers of ages 16-22
· Advanced to the semi-final round consisting of nine groups chosen among more than 200 groups
