Timothy Bryce
TBryce@tbryce.com • 999.999.9999 • 12 Bryce avenue, Manhattan NY

Education

Bryant University, Smithfield, RI       
Bachelor of Science in International Business, May 2016
Concentration: Finance Minor: Spanish   Overall GPA: 3.07 GPA

· Relevant coursework: Multinational Finance, Investments, Financial Institutions & Markets

Employment
Project Research Intern
  Valparaíso Regional Chamber of Commerce, Chile 

       Fall 2014
1. Investigated member retention strategies (diagnosed decline in membership from 2007-2011)
•    Looked at 2006-2013 pro-forma cash flow statements to create an analysis report in Spanish, detecting noticeable patterns and potential causes for decline in each membership category. 
•    Presented strategies tailored for each category to address diagnosed problems in front of project managers.
2. Created a cost/benefit analysis for implementing a new small business development center (program to incentivize small business to join by offering training and resources)
· Used regression analysis from previous years to estimate increase in membership

· Weighed this against the cost of new hires, programs and time consumption

· Sifted through academic studies about the SBDC model (small business development center)
· The research confirmed the undertaking of the project.
Co-Founder/Marketing Coordinator  

 Orbit Marketplace
      December 2014 – July 2015






(iPhone App, buy and sell locally)
1. Created content to present prospective venture capitalists and angel/seed investors
· Worked with detailed financial models to forecast realistic cash flow and debt expectations.  (EBITDA, DCF) Stressed realistic numbers and assumptions to accurately communicate growth assumptions, expected value and revenue.
· Networked tirelessly at numerous events to create business contacts

· Used Photoshop frequently to experiment with various design concepts for the software developers and to create compelling and attractive slide decks.
2. Collaborated on all marketing strategy, “growth hacking”, and implementation of various marketing campaigns.

· Created “wave” approach to release product periodically in certain cities depending on population and demographic research

· Refined email marketing strategy by using 80/20 analysis (find out what methods are most effective and cut out everything else to save time)

· In charge of social media presence
· Designed print outs to post throughout college campuses (within Boston)

Languages
Spanish | Professional working proficiency

3 years of formal Study, 6 months of intensive speaking abroad in Chile
German | Limited working proficiency
4 years of High School Study
Athletic & Club Experience
Student-Athlete 


 Cross Country/Track & Field 
    

      Fall 2012 – 2013

2012-2013 Northeast Conference Academic Honor Roll

· Running Club

